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I graduated in 2023 and somehow went from being
curious about how brands grow online to actually
managing ads, content, and data every day. I like
being around greenery and flowers, and that’s
probably why I prefer building things gradually
instead of chasing quick wins.

I work on paid ads, lead generation, SEO, and
content execution. My role involves planning
campaigns, optimizing performance, and supporting
brand growth through structured processes, data-
driven decisions, and consistent improvement.
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I believe meaningful growth comes from consistency, curiosity, and clear goals. My
approach to work and life is driven by learning, improving every day, and creating
impact through skills that solve real problems for businesses and people.

VISION & MISSION
OF MY LIFE
VISION & MISSION
OF MY LIFE

Vision 
To become a well-rounded digital
marketing professional who delivers
measurable results, builds strong brand
presence, and grows alongside the
businesses I work with.

Mission 
To apply strategy, creativity, and data-
driven thinking to help brands reach the
right audience, generate quality leads,
and build long-term digital value.

Make a target 

Achieve a target 

Set clear, achievable goals backed by
research, insights, and a strong
understanding of audience behavior.

Execute with focus, track performance
closely, and refine strategies continuously
to turn goals into consistent outcomes.



I approach marketing with a performance-first mindset. Strategy starts with
understanding real intent, not assumptions. Every decision is guided by data,
tested in live environments, and refined continuously to deliver consistent,
scalable growth.

MARKETING STRATEGYMARKETING STRATEGY
Audience Intelligence 

Message & Funnel Design 

Identify and segment audiences based on
behavior, demand stage, and platform intent to
reach users when they are most ready to take
action.

Craft clear messaging and campaign structures
that remove friction, align with user intent, and
guide prospects smoothly through each stage of
the funnel.

Performance Control 
Track the metrics that matter, eliminate
underperforming elements, and optimize
continuously to improve lead quality and overall
return on spend.



I manage eCommerce operations across platforms such as
Flipkart, Amazon, 1mg etc.. This includes coordinating inventory
flow, overseeing store setup, and aligning ads with product
availability to support smooth operations and scalable growth.

Over time, my role has evolved from hands-on execution to
owning the complete digital marketing process. I now focus on
planning, coordination, and performance oversight across
channels, ensuring that strategies are executed efficiently and
aligned with business goals. My approach is centered on
structure, clarity, and measurable outcomes.

MY EXPERIENCEMY EXPERIENCE

Ecom Inventory Management Campaign Management 

Social Media Marketing Content Search Engine Optimization 

I manage campaigns from strategy to optimization, including goal
setting, budget planning, audience structure, and performance
review. Continuous monitoring allows timely adjustments to
improve efficiency, lead quality, and overall campaign results.

I oversee content planning and campaign direction, setting clear
briefs for scripts, shoots, and edits. By aligning creative output
with campaign objectives, I ensure content remains consistent,
engaging, and performance-focused across platforms.

I plan SEO initiatives by identifying high-impact keywords and
defining content and backlink strategies. Execution is carried
out through organized workflows, while I track rankings, traffic,
and visibility to ensure steady and sustainable organic growth.



MY DAILY
TOOLS
MY DAILY
TOOLS
The tools I use every day to plan strategy, manage
execution, track performance, and drive results.
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Worked across multiple business categories
including retail chain stores, interior design brands,
dental clinics, and baby food supplement
companies. Delivered consistent lead generation,
visibility, and performance-driven results through
focused strategy and execution.

10+ ‌Client 



Bhajanlal Commercial Pvt. Ltd. is a retail-focused business with a strong
offline presence and a wide range of consumer products. The objective
was to strengthen the brand’s digital visibility and attract potential
customers through consistent and engaging content. My responsibility
involved planning and creating short-form video content designed to gain
views, improve engagement, and drive lead generation. By aligning
product messaging with audience interest and platform behavior, the
content helped convert visibility into inquiries and business opportunities.

Bhajanlal Commercial Pvt. Ltd.

The main challenge was coordinating with store managers to align on
ongoing offers and discounts while planning content. In addition, content
creation was difficult due to heavy in-store crowd, which limited
cooperation during shoots and made it challenging to capture clean,
distraction-free visuals.

The Challenge

Dec 2024 - Jun 2025

We coordinated with store managers to finalize offers and planned shoots
during low-footfall hours. Product-focused videos were created and
optimized for reach, helping drive visibility and lead generation despite in-
store crowd limitations.

Our Action



Social Media Presence

Bhajanlal Commercial Pvt. Ltd.



India Gets Moving by Apple Samsung S25 Promo

Bhajanlal Tollygunge MBO Oneplus 13S PromoPoila Baishakh Offer
Announcement

Content I Made!

Bhajanlal Commercial Pvt. Ltd. Dec 2024 - Jun 2025

Vivo V50 Promo Google Pixel 9A

All reels shown here were
scripted, created, and promoted
by me for promotional
campaigns.

Click on thumbnail to 
view the video.

https://www.instagram.com/reel/DDtcHjnszMe/?utm_source=ig_web_copy_link&igsh=MzRlODBiNWFlZA==
https://www.instagram.com/reel/DE9OUylKfp_/?utm_source=ig_web_copy_link&igsh=MzRlODBiNWFlZA==
https://www.instagram.com/reel/DGXEZFlOvDy/?utm_source=ig_web_copy_link&igsh=MzRlODBiNWFlZA==
https://www.instagram.com/reel/DIi0grTJqYo/?utm_source=ig_web_copy_link&igsh=MzRlODBiNWFlZA==




Social Media Performance – Starting Point

Took over social media
management in December 2024

Metrics shown reflect the initial
baseline

Strategy and content changes
followed

Results improved in the next
phases

Bhajanlal Commercial Pvt. Ltd. Dec 2024 - Jun 2025



Social Media Growth – After Optimization

Strong increase in views and
overall reach

Engagement and content
interactions scaled consistently

Noticeable rise in profile visits and
link clicks

Follower growth stabilized and
moved upward

Bhajanlal Commercial Pvt. Ltd.



Rapid Growth Through Content & Distribution

Consistent content execution led to a strong increase in views, reach, and
engagement. Product-focused creatives performed best, driving visibility at
scale.

Follower growth and profile visits improved steadily, indicating better audience
connection and sustained performance over time.

Bhajanlal Commercial Pvt. Ltd.



Lead Generation Campaign Performance
Managed multiple lead generation
campaigns across Meta Ads with
structured ad set testing

Generated 500+ leads with a total spend
of ₹16,000 maintaining a cost per lead of
avg. ₹33.11.

Scaled winning campaigns based on lead
quality, consistency, and cost efficiency

Focused on offers and regional targeting
to drive relevant inquiries

Landing Page Links
1.https://bhajanlal.in/samsung-s25-pre-

booking/
2.https://bhajanlal.in/bhajanlal-store-in-

kolkata/
3.https://bhajanlal.in/valentines-gift/
4.https://bhajanlal.in/bhajanlal-insurance-

partners/
5.https://bhajanlal.in/ac-dealer-in-kolkata/

Bhajanlal Commercial Pvt. Ltd.

https://bhajanlal.in/samsung-s25-pre-booking/
https://bhajanlal.in/samsung-s25-pre-booking/
https://bhajanlal.in/bhajanlal-store-in-kolkata/
https://bhajanlal.in/bhajanlal-store-in-kolkata/
https://bhajanlal.in/bhajanlal-store-in-kolkata/
https://bhajanlal.in/valentines-gift/
https://bhajanlal.in/bhajanlal-insurance-partners/
https://bhajanlal.in/bhajanlal-insurance-partners/


Visibility on SERP & AI Platforms
Localized blogs improved business profile rankings across
Google Search and Maps. Over 50% of traffic now comes from
Google SERP and AI recommendations.

Bhajanlal Commercial Pvt. Ltd.



SEO & Organic Traffic Growth
Published localized blog content twice a
week using high-intent localized keywords
such as Best AC Deals in Kolkata. This
helped capture city-specific search
demand and improve topical relevance.

Also we used to interlink our Google
Business Profiles in blogs, results high
visibility.

Optimized on-page elements
across key pages, resulting in
1.5M+ impressions and consistent
growth in organic clicks and
sessions over time.

Bhajanlal Commercial Pvt. Ltd. Dec 2024 - Jun 2025



Dreemofy Design Pvt. Ltd. is a home interior design brand focused
on generating high-intent inquiries for residential projects. When we
started working together in June 2025, the brand was already
running ads but struggling to convert spend into meaningful
business opportunities.

Dreemofy Design Pvt Ltd
Project Summary

The core issue wasn’t the number of leads, but lead quality.
Most inquiries lacked intent, budget clarity, or readiness to convert.
The client wanted to improve lead quality specifically through
Google Ads, ensuring that the sales team spent time only on serious
prospects.

The Challenge

Jun 2025 - Ongoing

The client had a clear objective of lead generation through Google
Search Ads using a set of generic but relevant keywords. Based on
this goal, we continued with search-focused campaigns, maintaining
keyword intent while monitoring performance, lead quality, and early
conversion behavior to establish a reliable baseline for optimization.

Our Action



Google Ads Initial Phase
June – July Campaign
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This was the first campaign launched on Google Ads to test demand and lead quality for interior design services. The primary goal was to
generate high-intent leads while staying within a limited monthly budget.

What We Observed
Campaign delivered consistent impressions and clicks
Lead quality was acceptable, but volume was low
Average lead count remained at 1–2 leads per day

While Google Ads proved effective for intent-based searches, scaling
lead volume was difficult due to:

High cost of competitive keywords
Limited daily reach within the given budget

Dreemofy Design Pvt Ltd Jun 2025 - Ongoing



From this

To this

What Changed!
The client wanted more daily leads without significantly
increasing ad spend.
This made it clear that relying solely on Google Ads would restrict
growth.

Strategic Decision
Based on performance data and budget constraints, I
recommended expanding to Meta Ads to:

Increase daily lead volume
Maintain acceptable lead quality
Balance cost efficiency with scale

This decision marked the transition from search-only acquisition
to a multi-channel lead generation approach.

Dreemofy Design Pvt Ltd

Client wanted to reach



Instead of relying on a single message, I designed multiple ad
copies and creatives, each targeting a different user mindset.

Approach:
Created ad copies focused on budget clarity, design
expertise, and consultation value
Tested both problem-led and solution-led messaging
Designed creatives aligned with each copy to maintain
message consistency
Ran controlled A/B tests to measure CTR, CPL, and lead
quality

Outcome:
 Identified a winning creative + copy combination that
consistently delivered higher-quality leads.

Creative Strategy - Meta Ads

Dreemofy Design Pvt Ltd



Saved Audience

To avoid assumptions, I tested multiple audience sets in parallel.

Audience Sets Tested:
High-intent interest-based audiences
Custom audiences based on engagement and website activity
Lookalike audiences built from existing lead data

Each audience was monitored on:
Cost per lead
Lead intent and relevance
Conversion consistency over time

Outcome:
One audience segment clearly outperformed others and was
scaled as the winning audience.

Audience Strategy

Custom Audience

Lookalike Audience

Dreemofy Design Pvt Ltd



Dreemofy Design Pvt Ltd



Phase #1

Google Ads (June–July 2025)
Strong intent, low volume due to budget limits

Phase #3

Google Ads Relaunch (December 2025)
Returned to search ads with a stronger foundation

Phase #2

Meta Ads (August 2025 onwards)
Built volume, audience base, and brand visibility

Channel Expansion
From Single Channel to a Full Funnel System

What Changed Before Relaunching Google Ads
This time, Google Ads was backed by:

Refined keyword mapping
Optimized landing pages
WhatsApp automation for instant engagement
Quick follow-up call system

Dreemofy Design Pvt Ltd



Landing page for GAds
From Single Channel to a Full Funnel System

Website
Events of

dreemofy.com

Dreemofy Design Pvt Ltd



Keyword Research

The strategy began with deep keyword research to understand
real search intent in the interior design space.

Conducted extensive research and shortlisted ~500 relevant
keywords
Filtered keywords based on intent, competition, cost, and
relevance
Narrowed down to the top 30 high-potential keywords for
execution

This ensured we focused only on searches with genuine
conversion potential.

Search Ad Framework - GAds Keyword Mapping & Campaign Structure

To maintain control over performance and intent, keywords were
grouped into structured search categories:

Ad Set 1 High-Intent Keywords - Users actively looking to hire or
book interior design services

Ad Set 2 Service-Specific Keywords - Searches focused on
modular kitchens, home interiors, and design services

Ad Set 3 Cost / Budget-Focused Keywords - Users comparing
pricing, packages, and affordability

Ad Set 4 Research / Awareness Keywords - Early-stage users
exploring ideas and inspiration

Ad Set 5: Competitor / Brand Keywords - Searches involving
competing interior brands

Keyword Mapping Sheet:

Click Here to Access

Dreemofy Design Pvt Ltd

https://docs.google.com/spreadsheets/d/10txQiQ4foXAG6WFEceG7wwUjy-4duspzMuE9n0dmp4w/edit?usp=sharing
https://docs.google.com/spreadsheets/d/10txQiQ4foXAG6WFEceG7wwUjy-4duspzMuE9n0dmp4w/edit?usp=sharing


Budget-Driven Prioritization

With a monthly ad budget of ₹50,000, priority was given to
campaigns most likely to convert.

Actively ran Ad Set 1, 2, 3, and 4
Paused Cost focused & Brand Keywords campaign to avoid
budget dilution
Allocated spend toward keywords with clear commercial
intent

This allowed tighter control over CPL and lead quality.

Ad Assets & Extensions

To improve visibility and engagement, multiple Google Ads assets were
used:

Phone call extension for instant inquiries
Sitelinks to guide users to key service pages
Callout extensions to highlight value points
Image assets to improve ad prominence

These assets increased ad real estate and improved click quality.

Dreemofy Design Pvt Ltd



Dreemofy Design Pvt Ltd



LET'S WORK
TOGETHER!
LET'S WORK
TOGETHER!



CONTACT ME
LinkedIn

Email Address

@imeghachoudhary

imeghachoudhary@gmail.com

Phone Number

Read my Articles on 

Medium

+91 98834 38480

@imeghachoudhary

https://www.linkedin.com/in/imeghachoudhary/
https://medium.com/@imeghachoudhary
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